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ABSTRACT

ICTs in agriculture have the potential to facilitate greater access to information that drive or
support knowledge sharing. ICTsessentially facilitate the creation, management, storage, retrieval,
and dissemination of relevant agriculture data, knowledge, and information that many have aready
been processed and adapted (Rao 2007; Heeks 2002). The way in which ICT projects access,
assess, apply, and deliver content may increase thelikelihood of ICT use by farmersand thus may
become an important factor in a project's success. Content assessment assumes paramount
importancein assessing the digital and print mediainformation needs of thefarmers. The extent to
which content is customized and | ocalized to afarmer's condition influencesitsrel evance. A study
was conducted on identification of information needs in digital and print media of farmers of
ICAR-CAZRI'sadopted village Ujaliyaof Jodhpur district of Rajasthan. A total of 30 respondents
were selected randomly from the above village. Semi structured interview schedul e was prepared
and used for data collection. It wasfound that the majority of the farmersbel onged to middie age
group and had their education up to secondary level. Most of the farmer's primary occupation is
farming, possessing 10 - 20 bighas land and belonged to nuclear family. Data collected on the
subject of the interest in digital and print media shows that religion is the most preferred area
followed by science & technology, literature, politics, games and business. Agriculture related
information ranked first in order of preferencefor the mgjority of farmerson the basis of information
needs. Thiswasfollowed by health related information and credit related information (like how to
get loan from banks). It was al so found that the majority of respondents hardly read for 1-2 hours
aweek. Therefore, it is suggested to the media personnel’s to design, develop and disseminate
messages based on the information needs expressed by the farm families in digital and print

media

INTRODUCTION

Nowadays, conventional methods used for
technology transfer is proving insufficient and
becoming obsoletein today's context (Riveraand
Zijp, 2002). Effortsare being madefrom extension
point of view to focus more on innovations in
communication as well as to have better
coordination between research, extension and
farmers to encourage a greater sharing of
information. Growth in agriculture has d ackened
due to the successive years of less-than normal
monsoon rainsbut still agricultureisconsderedto
bethe mainstay of the Indian economy dueto its
high share (approx. 58 per cent) of the population's

dependency on agriculturefor their livelihood and
employment (Economic Survey, 2013). Agriculture
sector remains the backbone of country's
development and lifelinefor over 65 per cent of the
population based inrurd aress.

Theinitiationaswdl asapplication of agriculturd
knowledge is important for small and marginal
farmersfor improving sustaining and diversifying
their farm enterprises. InIndia, ICT's(Information
and Communication Technol ogies) can directly
support farmer's access to timely and relevant
information, good agricultural practices, market
prices of commodities as well as empower the
creation and sharing of knowledgewithinthefarming
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community itself. ICTs in agriculture have the
potential to facilitate greater accesstoinformation
that drive or support knowledge sharing. ICTs
essentialy facilitate the creation, management,
storage, retrieval, and dissemination of relevant
agriculture data, knowledge, and information that
many have already been processed and adapted
(Rao 2007; Heeks 2002).

Inthe past, television and radiowerethemain
electronic broadcast media's used to reach rural
communities; however, in the past two decades,
Internet- and mobile-based channd shaveemerged
as a powerful tools for quicker technology
dissemination. Digital media now includes
computer-based applications and such
communication tools as social media, digital
informationrepogtories(onlineor offlineg), anddigitd
photography and video, aswell asmobile phones
(Balgji, Meera, and Dixit 2007). However, in
agriculture, despitetherapid spread and potentia
of digital mediato facilitate farmer's access to
information, many of theinitiativesface common
challenges, such as issues of sustainability,
affordability, easeof use, accessibility, scalability,
and availability of relevant andlocalized content in
an appropriate language (Saravanan, 2010). The
way inwhich ICT projects access, assess, apply,
and deliver content may increasethelikelihood of
ICT use by farmers and thus may become an
important factor in a project's success. Content
assessment assumes paramount importance in
ng thedigital and print mediainformation
needsof thefarmers. Theextent towhich content is
customized and localized to afarmer's condition
influencesitsrelevance. Thus, for rapid adoption of
improved practices by the farmers, it is utmost
important for the researcher to assessthe need of
digital and print media. The present paper attempts
to identify the information needs of farming
community.

RESEARCH METHODOLOGY

The present study was conducted in one of the
purposively selected villageviz., Ujaiyain Baori
taluk of Jodhpur district of Rgjasthan. A total of 30

respondentswere sd ected randomly fromtheabove
village.Semi structured interview schedule was
prepared for thedata coll ection. Farmer'sresponses
were documented throughinterview method. The
collected data were analyzed with descriptive
statistics, percentage and frequency.

RESULTSAND DISCUSS ON

The data collected from respondents through
persond interview method wereanadyzed and result
of the sameisdiscussed and presented in Table 1.

Age: Thedatacollected revea that most of the
respondents (40 %) belong to middle age group
(36 - 50years) and 36.67 per cent of them belong
to old age group (above 50 years). Among the
respondents, it wasfound that only 23.33 per cent
of thefarmersareyoung (<35 years).

Education: About 36.67 per cent of the
respondents were had their education up to
secondary school leve followed by primary (23.33
%) andilliterateleve (20 %), respectively. Whereas
it was found that 10 per cent each of the
respondents had their education up to graduation
and others(B.Ed., PG Ph.D., M.Phil.)

Sizeof land holding: Itisevident fromthe data
inTable 1 that mgjority of thefarmershad land area
between 10 to 20 bighas (33.33 %). About one
third of therespondentshad land areagreater than
40 bighas (30.00 %) followed by 20 per cent of
therespondentshaving land lessthan 10 bighasand
16.66 per cent of farmerswith land size between
20to 40 bighas.

Occupation: Itisvery clear fromtheTable 1
that invariably major portion of thefarmers (76.7
per cent) werefulltimefarmers, while 16.66 per
cent of thefarmersengaged infarming aswell as
businessactivitiesand only 6.66 per cent belonged
tofarmingand services.

Family type: Based onthenumber of thefamily
members, the families were categorized. It was
observed that majority of the farmers (63.33 per
cent) belonged to the nuclear family followed by
36.67 per cent of respondentshavingjoint family.

The datapresented in Table 2 showsthat less
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Table1: Socio-personal profileof therespon-

Table 2: Classification of respondentson the

dents basis of subject of interest
(n=30) (n=30)
Sr. Characteristics No.of  Percent- S Subject of Frequ-  Percent-
No. Respon- age No. interest ency (f) age (%)
dents)  ®) 1 politics 5 16.66
1 Age 2 Rdigion 9 30.00
A.Below 35 years [ 23.33 3 Scienceandtechnology 6 20.00
C.50yearsand above 11 36.67 5 Literature 5 16.66
2 Education 6 Busines 2 6.66
A.llliterate 6 20.00 7 Others(GK) 1 333
B. Primary 7 23.33
withgames& sportsand business. Fromtheresults
C. Secondary u 36.67 itisvery clear that thevillagersare more oriented
D. Graduation 4 10.00 towards religion and being busy in farming
E.Others(B.Ed, PG, 3 1000  throughouttheyesr.
Ph.D., M.Phil.) Table 3: Classification of respondentson the
3 Sizeof land hOldIng basisof information needs
A.Upto10bighas 6 20.00 (n=30)
. Sr. Informationneeds MPS Rank
B. 10- 20 highas 10 33.33 .
1 Agriculturd reated 96.14 I
C. 20- 40 bighas 5 16.66 information
D. Morethan40bighas 9 30.00 2 Animd husbandry 74.38 v
4  Ocoupation relatedinformation
AFulimefamer 23 7666 o Hedthrelated 89.24 .
information
B. Farmingandbusiness 5 16.66 4 Skill development 59.16 VI
C.Farmingand services 2 6.66 5 Creditrdated 77.68 1
5 Familytype 6 Educaionrelated 61.37 \Y
B. Nuclear 19 6333 © Sporsrelded 4195 X
information
than onethird of therespondents(30.00percent) 9  Competitiveexam 37.83 X
were having theredligion astheir subject of interest related information
followed by 20 per cent respondentswithscience 10  Governmentpolicies  45.84 VI

& technology. About 16.66 per cent each of the
respondents had literature and politics as their
subject of interest followed by 6.66 per cent each

rd ated information
likesubsidy etc.
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The data presented in Table 3 indicates the
ranking order of respondentsby their information
needs. The study shows that the mgjority of the
farmers ranked first the information relating to
agriculturefollowed by health related information.
Credit rlatedinformation (likehow toget loanfrom
banks) ranked third by the respondentsfollowed
by animal husbandry related information asfourth
and educationrdaedinformationat fifth. They were
least interested for information on competitive
exams, politics, sports and skill development
probably owingto paucity of time.

Table 4: Classification of respondentson the
basis of time spent in a week on
reading/ searchingfor information

(n=30)
S. Timespent Frequ-  Percent-
No. ency (f) age (%)
1 1-2hours 9 30.00
2 2-4hours 8 26.66
3 4-6hours 6 20.00
4  >6hours 4 13.33
5 <lhour 3 10.00

Itisevident from Table4 that the averagetime
spent inaweek by the respondents on reading or
searching for information in the subject of their
interest. It showsthat 30 per cent of the respondents
read for 1-2 hours aweek followed by 26.6 per
cent read for 8 hoursand 20 per cent read for 4 - 6
hours a week. However, 13.33 per cent of the
respondentsread for morethan 6 hoursaweek in
thelr respective subject fieldsor specidisation and
only 10 per cent read for lessthan an hour.

CONCLUSON

It may be concluded that ICT providestheservice
of onlineserviceof education, training, monitoring
and consultation. Data collected on the subject of
theinterestindigital and print media showsthat
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religion is the most preferred area followed by
science & technology, literature, politics, gamesand
business. The study showsthat the mgority of the
farmers need information relating to agriculture
followed by health related information and credit
related information (like how to get loan from
banks). It wasd so found that therespondentshardly
spent any timefor reading.
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