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aholistic process; it encompasses not only economic progress but also
al, and moml advang:ement of 2 community or nation as a whole. The
ic way o life to agricultural agriculture in established groups,
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ow them today developed, was one of the earliest
 developments. As a result, this occurrence will be
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2R 1A
5 ' 8 | agricultural issues 3¢ well as d:lffﬂrc’l'lt social and mg,
broadcasting programs © media in supporting this ‘pcoplc,s say is crucial. Howey,,
evils The zole o rrfmss ration, what is meant by “people’s say "may not be rcaliZe;,
due to their m.?nncré 'ogc situtions. They may or may not represent all sectorg
 through existing media ins tical to include all sectors of t}?f
e

I, it is cri

: <5 of a country- Ap 2 15005 ) : :

thi)lfi,ofv‘;ll;:oexpann ding media infrastructure. In this perspective, community radq ;.
public

because it serves purpose that cannot be fulfilled by a national, Iegiong]
important b Cab e C ommunity radio is 2 grassroots effort that represens ;
or comm'ﬁl'c,‘al ket and problcms,which are often disregarded or misse;
: commumt.)'sg" ; le determine and define their own communicag
by the mainstream A ode of communication. o

 requirements and prioritics.

Since the 1940s, community radio has played an important part in the lives of
eople all over the world as a democratic communication medlu.m. The beginnings
gf community radio may be traced back to 1947, when two Latin American radie
lished. The first was Bolivia’s “Miners’ Radios,” and the second

stations were establi | -
was Columbia’s «Radio Sutatenza.” Despite the fact that these two pioneering
community radio stations were not owned by mine employees, their mission was

" to “unite the community of miners for improved working conditions” (Fraser &
Estrada 2001). Since then, community radio stations have provided viable platforms
for ordinary people to engage in the democratic process by expressing their thoughts
and opinions. In this regard, community radio stations in South Africa are seen to
have had a significant influence on the lives of women, who now feel emboldened
to participate actively in the democratic process (Molefe & Molefe, 2007).

* The word Community radio has a number of different connotations. In the

" United Kingdom, community radio sprang from illegal pirate radio stations, but in
the United States and India, community radio is more frequently non-profit and

~ non-commercial, using licensed Class-D FM transmitters. Community radio is 2
. form of radio service that provides an alternative to commercial and public service
: radm programming. Geographic communities and community interests are served
through community radio programming. The content of broadcasting is gcnefa“)’
pOPular ?F’d.felcmf.fo a local/ particular audience, but commercial or maSS‘mCdia
bMdéasters may miss it. Community radio stations are run, owned, and motivated
lj)"ftmpcoplc who live in the areas they serve. Community radio is 2 non-profit
e enables individuals, groups, and communities to tell their OW°
4 ks, share their experiences, and become active makers and pro
y’s media-rich world.

e

iders of

e ' 143
Gommunity radic 1 2 &pe of public-service brogdgggp g ot

S ficc omMunity. It repg:sents a community’s cultyre Ph?l that_ Primarily scwés P
el as 168 BOREE and _V?lucs' o?mumty radio has becomc,a po::g:h > and views, 55
for both media pfaf"-““(‘;““s anc grassroots people as the mediym, fa'nd fresh option
mmunity. Community radio aids in the pro of inhabitans of

. arco v. i }
arncul LESES 15100 of utilitjeg
for different elements of our society’s development, such as educati and amenitie
: i i 1 : 3 10
Gils Jnitation; disaster relief, addressing social concerns at i n, health, water
munity leve],
and

B rural Populations with the government. It can :
s e e e
may help the country’s underprivileged and vulnerable groups by elevatin t‘}l\mty i
O scentrating o their conc?rns, and expressing their contemporary, ug d;“dv?mcs’
o thinking for the country’s overall growth. It may make a substanti,al Ic)on c'bld'eas
<o the rural development of third-world nations like India by focusing on 2 tTl l;tlon
cducation, health and sanitation, recreation, and social issues. In this chapter z;glzriu mrt;’
atkgromn d of Community radio we will discuss how CR can boost rural dc:velogr‘r)xn
and also discuss some example of CR in India. .

What is community Radio?

The expression Community Radio has been defined in different ways. It has been
called a local radio, people’s radio, democratic radio, and so on.

According to UNESCO, Community radio is “a media that provides voice to
the voiceless, acts as a mouthpiece for the marginalized, and is at the core of
communication and democratic processes inside societies,” G
According to Wikipedia Community radio is only available inalimited geographic
region. It is reliant on low-power transmission across a distance of no more tha’n:

20-30 kilometres radius. It serves a community that relies on similar mount for
survival, has common development challenges and conégms,mdis related :

and regional development goals desp‘i' > being mla‘tjydflocaﬁzéd:..

According to Lewis (199
defines itself as an auton
without any commerc;
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: dio station 2 community radio S.mﬁon' Commu.nity i i's POper]y
to constitute 2 A1 cation broadcasts for @ diverse geographic community, taking

. .4 when a radio § ic area is home t0 @ variety of ethnic and social groups,
nto-account that tha geograp thin that ‘community, and that the airwaves oy, ,

: mbalances wi :
that ther.e may be sf;‘lf‘:;:nm uld be opened to those members of communities who are ey
]ioﬂumzyﬂ:mdwcr - wdia, Community radio stations are often established in order to fory,
on

Jevelop a community out ofan unconnected group of-individu =5 Comimuymdt
i ?P frequently used as community centers, sdsivice they promote i
Z‘;iuv(i)t:sﬁd sgrvc 26 avenue for public discussion and self—e'cprcssion, they contribute
to the creation, maintenance, and definition of the community.

Evolution of Community Radio in India

Radio broadcasting was introduced in India by private organizations. The Madras
Presidency Club’s pioneering radio broadcast services, which began in 1924 and ended
in 1927, were the first of their kind. The Indian Broadcasting Company (IBC) was
founded in that year by a group of entrepreneurs with radio stations in Bombay and
Calcutta. Radio transmission has been under the authority of the Indian government
since then, till 1995. The Supreme Court of India took historic decision in 1995, which
held that “sirwaves constitute public property and must be used for the advancement
of public welfare," liberated radio from government control. The court also said that,
while airwaves are limited, they should be utilized with caution. The right to receive
and transmit information is also protected by Article 19 of the Universal Declaration
of Human Rights, which states the basic right to freedom of speech and expression. In
India, this 1995 ruling laid the foundation for community radio. Immediately after the
judgemcnt, civil society organizations drafted and adopted the Bangalore Declaration,
which highlighted the necessity for a third tier of broadcasting, namely community radio.
;I:;-l?:apur I‘)Cdmtfom issued in 2000, reaffirmed the necessity for community radio
i decsl::;mg thatit Sh-Ou{d be non-profit, localized, and community-owned: These

ons were crucial in the growth of India’s Community Radio movement. In

e India, community radio was not legal until 2002. There had been a nationwide push by

o ﬂx;}j:sct::l:: acadc‘f“@‘; and community people to legitimize community ad.‘o'
i ished educational institutions were authorized to set up COmm‘ml.tY
etos, which were actually campus radios, under the first policy, which was enacted in

N unity radio activists protested the discriminatory approach, demanding

e ernment chan 2 SR %
sitatons ey S 15 policy in 2006 to enable NGOs, agrie

g l'ﬁgIStcrcd groups to apply for community radio cense

¢ inclusive and coherent strategy” (Kaushal, 2015). R

ulml,

i dio advocates’ : Feel il
¢ of community ra persistent efforts, W Snee s

as ?d:;fl‘i s for establishing CR stations in the country were r;;: Zhe CR POhcy
- ary oal was to assist communities develop through commug; er :;: 2006, the
prim ¢ a tool which can promote development of the co ty radio. So CR i

htof a s i MG
z::tfclfare of women. Individuals, political parties and their af;irhya::sd li;lr::dlilmw'
e d groups are exempt from the new community radio policy, \Jhichgaﬂznd
b WS

any not-for-profit ‘legal company’ to apply for a CR license. Such stations do not

¢ central financing, and fundraising frf)m ofher sources is restricted. Only groups
having minimum of three ye:jlr.s of rcgnstratxor.l and a ‘proven’ track record of local
community involvement are eligible to.apg)ly. License requirements implicitly favor
well-funded stations (e.g. Mana Radio in Andhra Pradesh and Raghav FM in
Bihar) over low-cost low-power enterprises, many of which operated successfully
on shoestring budgets before any community radio policy was imposed.

They have been granted permission to operate a 100 watt (ERP) radio station
with a coverage area of around 12 kilometers. An antenna with 2 maximum height
of 30 meters is permitted. Community radio stations are supposed to generate at
least half of their programming locally, in the local language or dialect as much
as feasible. Though there is no clear restriction on entertainment, the emphasis is
on developmental programs. In India, only 329 community radio stations arc in
operational as of August 10,2021 (Ministry of Information and quadcasting,v2021)‘,
despite the government’s target in 2007 to launch 400 commu
“in a few years” (Sharma, 2016). o

. b

s

nity adio stations
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adio vs. Public and Commercial Media

ommu“ity R ; X
C blic, national, and commercial medjq j,

tly controlled by governments, and s¢
strive to be. The public media g 3
nformation to the genera] B

the
S not
ewed
€ople,

is distinct from pU
following ways: public media isdfreq:?ons
i t, as community radio s. ations StrIvVe
md‘}:xpcncil:: o; a benign authority dlsscml.natmg infc ) i
o l? : edia is also viewed as 2 profcssmnfal .medm'lm, with paid employce, pe
Public m al reporters, but community media is typlca.!ly ?perate A o
P n the serves. Commercial media differs from both publj

¢

ve in the community it :
who live in it is operated for profit. Public and community medj,

i dia in that
and community me i - He
ay rely on advertisements Of corporate sponsorshlp to remain Ccompetitive, but
mi

S aent typically pmﬁt—driven businesses. Community radio practitioners, jp
con{rast to public and commercial media, regard community radio as “grassroots”
S “participatoryr” as opposed to the public service-commercial paradigm, which

L ouie Tabing has dubbed “Profit, Propaganda, Power, and Privilege” (Tabing, 2002).

Community radio

Table 1: Difference between radio and community radio

SRR IR e R e e 5 s
Radio Community Radio R
Controlled and owned by Govt. Controlled and owned by community

Focus on national priorities Focus on local priorities and issues

Use national language Use local idiom and dialects

Cover large geographic area Cover small focused area

Mode of operation —~Centralized

Mode of operation- Decentralized

‘One — way communication Two — way communication

Community radio can boost rural development

: 'Run.:{ development is defined as the process of sustainable growth of the rural economy
 and involvement of well-being of rural population.” Prasad describes in detail rural

S0 ‘,dmb_l’mcm_ goals as people’s economic well-being and larger social transformation
~ (Parasad,, 2009).

T E‘,‘_’P"‘”Cfment is a process in which people become more conscious of how
i?:ﬁ;{:::;iﬁ:cmh&i{ lives. Pe'oPle acquire self-confidence and s‘treni::
inequitics. Newspa ec con;flous of dlff.el.:cnt societal injustices, dlfﬁcult'lesf o
b ik o p T io, and t¢lcwsxon supply them with info.rm'f’«tlorl .

L rspccu LQC@VCOmmunityrradios serve as an alternative for forma

 People, far

.. rural areas. It leads to increased knowl i
cducaﬂzfn:r;nrz environmental conservation, scientief?cg ;a(l);lis:ucs . i
crthf’w portuni ties, among others. According to a World Dg’ Cﬂthpreneurship,
e job OP edia is critical to rural development (Woyig B %
munity ful in giving a voice to disadvantagc e
: ;%‘;1 i 1, 2010; Kaur, 2012). According
2 ?

h as wOmenAs

i nk, 2001). They are

gr OUPS in society (Banjae

ice, is an empowering experi © Fradhan (2011), Lisrenin’

e own V0i°5 00 3 & experience for individuals becy :

‘EO Jlize that this, genuinely, can bci their voice and help them obtain 4 p, use they

re vernment and others.” Another distinction with commu i
n

0 :
m the g S R i A
f]r:;t it promotes democratization of communication and G c;)’ radio is
: is'i : mmunj
ol vemnent (Elliot, 2010). This is what sets community radio apart in demg t?’
i Cratic

qations, where the mainstream media is more concerned with what sells than with
wit

what empOWers people.

Local radio stations may engage rural communities, women, Dalits, indigenous
oples, and underprivileged p.eople inan interactive social communication process by
delivering timely and relevant information about injustice, opportunities, CxPcriencc;
okills, development concerns, and public interests. It empowers communities on mam:
topics by offering debate and discussion on numerous local concerns. People chn
acquire self-dignity through the empowerment process. It empowers individuals to
speak up against injustice, exploitation, abuse, and violence perpetrated against them.
It helps to long-term development by empowering individuals to take charge of their
own fates, recognizing their needs and challenges, and giving access to knowledge
and information that allows them to make educated decisions. Some important area
of rural development where Community radio is working as driver of change and
boosting pace of development are discussed below: o

Agricultural Transformation

The terms “rural development” and “agricultural development
interchangeably. The majority of agricultural communities in n
and the majority of people in rural ar rely on agriculture fc
earned from agr! £or o
housing, and clotl
to develop 2
mportant j;

elopment Report,
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. . ; : ch consumers in rural regiong yy:
T the only and easiest way to rea . S
:ﬁ::lfral i;forr{\ation today, and they may help boost the agriculture e r;S:c
n
rural areas (Khanal, 1989).

Communityﬂocal radios aid in the dissc.mination of ?ritica.l information for
; = cultural development, such as better farming meth?ds, improved seeds, ﬁmely
planting, agro-forestry, better harvest:mg methods, soil conservation, marketiy
p‘ost—harvést handling, and diversification, among ot}fer topics (Wabwire, 2013). I';
also educates rural residents about modern technologies that are suited for them) &
well as improving and implementing ind%genous technology. Fu.rthermOre’ thrOUgh
programs such as live talk shows, phone-in shows, and on-location broadcasts, loca]
radio allows farmers to engage with one other as well as other relevant authoritieg
such as farm employees, crop and animal specialists (Banjade, 2007). Furthermote
local radio allows communities to express themselves and critically evaluate problem;
and policies that influence their lives. These policies may be debated and discussed,

with timely feedback provided to relevant authorities so that they can take action
(Banjade, 2007).

Voice of Voiceless

Small community-owned and operated radio stations are referred to as community
radio stations. Community radio’s premise is that it is the voice of the voiceless. It is
seen as a medium that aids in the raising of the voices of those who are socially and
economically disadvantaged, as well as a tool for development in general (AMARC,
1981). These radios benefit individuals by improving access to information and
~ empowering communities by encouraging expression and involvement and valuing
- local culture. It serves as a vehicle for exposing disadvantaged populations’ fundamental

o rights, and it has become the voice of the poor and silent, landless peasants, and
- destitute indigenous people (Wabwire, 2013). They assist to de-mystify scientific
- jargon and to convey research and scientific facts in a way that ordinary people can

:  grasp. 'Ihey help local communities grow by delivering important information in
- their own languages. One of the primary advantages of this type of radio is that
it empowers local residents to speak up for themselves. Rural residents and local
talents, as well as local champions who are supporting their communities in various

mlghtbe 't;xpoged through these local radios.

mﬁt&on/Dlscusmon Forum on Local Issues

N SN ' foi
d""s‘ml?s are established in the community and for the communitys
fations become acutely aware of the community’s needs and issucs.

s of their proximity to the listeners. Local ra
S|

dio stay;
: % ‘e ation
8% lem in the communities they serve pee -
7 5 pIo

y ause the
e in the community and are always sensitive ¢ dioy
~nle 1

O what their
radio stations talk about every specific problem ip th(: steners wang, A A

4 Co <3
(Banjade’ 2007). They place a strong emphasis on congeng su hmmun'ltms they
. news that promotes community debate and partici ;t- 1as politica] gng
} io
ccopo;‘ll Dessages, information programmes, and cy]. Pation, commyp,| and
150

turally refey,

G : ant enterty;

" rves 25 @ forum for community discussions, Thege radios help tq ammcgn.
Its recment by providing access to important infg Sitingy
empO

rmation and discussion

peak about eVEry
fammar with thE j

pmmoﬁ“g Participatory Democracy

o Jl/community radio offers communit¥ people with acce
roviding them with a method of communication. Local rad;

chared venue for individuals to e?(press th'emselves socially, politically, and culturally.

These radio stations place a premium on vital local topics. :

The majority of the material
delivered is educational and developmental. Furthermor

e, it provides information on
rural development initiatives and exposes rural concerns to government agencies and

non-governmental organizations (NGOs) in order to enhance democratic processes
in rural regions. Local/community radio encourages people to take charge of their
own issues. Traditional modes of communication, such as storytelling and group
debate, may be reinforced, allowing for grassroots engagement in policy-making

$$ to information by
0 stations provide as o

and democracy.

Contribution on Good Governance

The major democratic duty of the media is to keep tabs on th gov
media has a critical role in fostering a healthy democracy and guaran
governance. Local radio also acts as a watchdog on society's

ders ty
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ways. Fducation, e}mmprcn-cu-ria} training programs, the
action (feminist movements), legislation
g SOIME of the most prominent means n;f
the mass media are the primary agents
Siney elopment presctv‘ation, and elimination of many sorts of images and
= 'Of't‘he .d& ";'piwzme;\.")fhe popularity of visual media such as television outnumbery
mm:papcﬁ and pC'riodicals. People’s [“:!:rc.cpti(mz; nf the 'wnr]d are shaped by
the information they getV radio, and television. The modern world's
process of women empowerment she
media, women arc represented in their co

ornamental in advertising. The greater
held by women in the media, the greater their ability to influence production. They

 will be able to dispel outdated gender prejudices. Governments, non-gove rnmental
organizations, social activists, and others are all working to help Women grow. The
fundamental goal of AIR (All India Radio) has always been to inform, educate, and
amuse the audience. The main goals of AIR were to meet the needs of women and
to promote their well-being and growth. Women, both producers and listeners,
have started to reflect on their abilitics and aspirations and on other women's life;
 their capabilities to produce programs and interact with audiences have grown since
they began. They have acquired confidence in speaking in public and in challenging
 discriminatory traditions. Improved access to wide range of in formation, including
‘women's rights, has improved their ability to make informed decisions; they've also
learned or improved writing skills and become more familiar with information
 technology and media; and for some reporters, CR is a source of income and and
 listeners increase their possibility to access employment x);vpon’unitics through
- livelihood-related information; their consideration within family and community
- dsimproved. :

o "iaicvedsin,i,miety of _

- ;wtopmcnt of sclf-help grovps social
- mass compNIcation, and pmpa?md? ‘a
women empowerment. In today’s societys

2 newspapers,
rment should be led by the mass media, However, in moss
nventional roles, and their images are mercly

the number of decision-making positions

e Karnataka's Namma Dhwani (OQur Voices) is India's first cable CR station. It began

;. mearch 2003 as a collaborative initiative between the Budikote community and
ew non-governmental organisations. Namrma Dhwani is now 2 fully operatio?
ommunity Multimedia Centre, complete with radio, video, and catellite services:
wani programmes not only raised awareness among listeners, but they also helped
3 t:; anitation, education, savings, food habits, and family syste?™

reterinfluence on women (Singh, 2010), and it has resulted 12

}i':"ﬁhﬁ cople of Budikote. As a result, it acfe
P A o i e R T .

also entirely self-sufficient in terms of revenue produced locally: The Nam™?*

WO?lcadmhxp skills and behaviours. When it comes to raising kno* it

i Nadu established Anna FM, India's first cam s radi .
= muﬂﬂy!s oldest CR station and the first to acqi{i‘mﬁg s
vs are urban low- and middle-income péop:afiim" ‘
© people from webyn efy,
e : sity. The Decean Development
win of the economically disadvantaged .

Dalit wormen; established Sangham Radio in Telangana on World R, W
ural Womien's

Day, October 15, 2008 - another pioneer in the field of CR. Village-] S
collectives afe referred to as sangham. Sangham Radio aims to oﬁiea ev'el worner's -
who are marginatiscd in society, particularly women. This radio stat;?lcf: to tl.losc
swned, managed, and operated by women from rural, underserved re io:slfﬂc‘nnrﬂy
station fransmits (o 4 25-kilometer radius, which includes around 100%:““6-“'\3; tl:dnz
apopulation of over 50,000 people. Mann Vikas Samajik Sanstha, an NGO dcdic:ttd
to the development of rural and underprivileged women, erected another CR station
:n Manndeshi Tarang, Maharashtra, on December 16, 2008, Manndeshi Tarang is
a non-profit organisation that provides appropriate programmés to improve civic
and cultural life. The CR is managed by the Mann Deshi Foundation, although the
Mhaswad village community and the surrounding covered areas own it. Manndeshi.
Tarang has shown to be beneficial in their lives (Ray, 2009). e N

Young India, a civil society organization formed by some National Youth Awardees,
Indira Gandhi NSS Awardees, and Ex-NSS volunteers who are co tedtothe
cause of social transformation and development; launched another lio

Na‘maskar“in Orissa an]uiyll, 2010, makgthewm pl
active participants in the ' elopment process
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